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Abstract

The COVID-19 pandemic radically disrupted social life, intensifying experiences of loneliness for many
university students. This qualitative study examines how Asian students studying at Japanese universities
experienced loneliness during the pandemic, and how humorous content on social media supported their
emotional coping. Drawing on a narrative approach and semi-structured interviews, this study included in-depth
interviews with five students from Japan, India, the Philippines, Turkey, and Kazakhstan who were enrolled in
Japanese universities between March and December 2020. Timelines of “a typical day in quarantine” and
narrative sketches were developed for each participant, focusing on their everyday rhythms, social ties, and
media practices. The findings show that loneliness emerged not only from physical isolation and closed borders,
but also from disrupted routines, cancelled rituals, and uncertainty about the future. Participants turned to
familiar humorous series, memes, and short videos as a way to “escape,” feel “lighter,” and maintain mediated
togetherness with distant friends and family. Humor on social media did not remove loneliness, but helped
participants reframe it, soften emotional overload, and sustain a sense of shared experience across distance. The
article argues that social media humor can act as a form of affective companionship and low-threshold
emotional support for international and domestic students in times of crisis.
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Introduction

The COVID-19 pandemic profoundly disrupted social and academic life across the world. In
Japan, as in many other countries, universities closed campuses, shifted to online teaching, and
introduced restrictions on mobility and social gatherings. For both domestic and international students,
these measures limited face-to-face interactions, interrupted everyday routines, and created conditions
in which loneliness became a central emotional experience.

This article investigates how Asian students in Japan experienced loneliness during the
COVID-19 pandemic and how they used humorous content on social media as a coping resource.
While existing scholarship has highlighted rising anxiety, depression, and stress during the pandemic
(Czeisler et al., 2020; Olah & Ford, 2021; Starcevic et al., 2020), less attention has been paid to the
lived narratives of loneliness among international and local students in Japan, and to the role of humor
in mediating that loneliness.

Building on research that links humor to emotion regulation and coping (Abel, 2002; Strick,
2021), this study focuses specifically on mediated humor such as sitcoms, memes, short videos, and
humorous posts shared via platforms such as Facebook, YouTube, Instagram, Messenger, WhatsApp,
and LINE. Rather than treating humor only as a way to reduce anxiety, this article examines how
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humorous media functioned as a form of companionship, continuity, and “emotional background
noise” that helped students live with and reinterpret loneliness.

The study addresses two main research questions:

1. How did COVID-19 quarantine measures shape experiences of loneliness among Asian
university students in Japan?

2. How did humorous media content on social media help these students cope with loneliness and
social isolation during the pandemic?

Methodologically, the article is based on a narrative approach and semi-structured interviews
with five Asian students who were studying in Japan between March and December 2020. The author
collected qualitative data through online and offline interviews, constructed timelines of a “typical day
in quarantine,” and developed narrative sketches for each interviewee.

The article proceeds as follows. The literature review discusses global mental health during
COVID-19 with an emphasis on loneliness, and then examines humor as a coping mechanism in crisis.
The methodology section describes the narrative design, data collection, and analysis procedures. The
findings present four thematic clusters related to loneliness and humorous media. The discussion
situates these findings within existing scholarship and reflects on their implications for support
structures for international and domestic students. The conclusion summarizes the main arguments and
points to future research directions.

Literature Review

Global Mental Health and Loneliness During COVID-19

The declaration of COVID-19 as a global pandemic in March 2020 triggered rapid and far-
reaching changes in everyday life (Olah & Ford, 2021). Travel was restricted, universities moved
online, public gatherings were cancelled, and people were urged to stay at home and avoid close
contact with others. While these measures were necessary from a public health perspective, they had
serious consequences for mental well-being. Studies have reported increased levels of anxiety,
depressive symptoms, substance use, and suicidal ideation (Czeisler et al., 2020). In this context in
particular, loneliness, understood as the subjective experience of insufficient or unsatisfying social
relationship, became a key concern. Both objective and subjective aspects of mental well-being were
affected (Brooks et al., 2010; Quervain et al., 2020). Although some individuals reported improved
mental states due to a slower pace of life and time for reflection, many others experienced heightened
feelings of isolation, abandonment, and disconnection from their usual communities (Quervain et al.,
2020). For international students, closed borders and travel bans meant that physical separation from
family could not be easily remedied by temporary visits home, which intensified worries about the
health and safety of relatives.

Loneliness during the pandemic was not only a result of physical distancing. It also derived
from disrupted rituals and milestones, such as cancelled graduations, club activities, or celebrations
that normally affirm belonging and mark life transitions. In the narratives of students, loneliness often
appeared mixed with boredom, fear, and uncertainty rather than as a single isolated feeling.

Humor, Social Media, and Coping with Loneliness

Humor has long been discussed as a psychological resource that helps individuals cope with stress,
reframe negative events, and maintain emotional balance (Abel, 2002; Nezlek & Derks, 2001).
Sigmund Freud considered humor a powerful defense mechanism, and later research has linked humor
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to reduced anxiety and improved mood in experimental and clinical settings (Hussein & Aljamili,
2020; Robinson et al., 1990). Experimental studies show that humorous stimuli can buffer the
emotional impact of distressing images, tasks, or anticipated threats, often increasing positive emotions
such as interest and hope (Strick, 2021). Humor can function through several mechanisms: distraction
from negative thoughts, cognitive reframing of stressful situations, and social bonding through shared
laughter. However, not all types of humor are equally beneficial. Positive, self-enhancing humor tends
to support well-being, whereas cynical or hostile humor may reinforce negativity (Strick, 2021).

During COVID-19, people across the world produced and circulated memes, jokes, and
satirical content about the pandemic as a way to manage fear and uncertainty (Amici, 2020; Hussein &
Aljamili, 2020). Strick (2021) found that humorous and emotionally moving media messages helped
respondents down-regulate negative emotions and up-regulate positive ones during the pandemic. Abel
(2002) showed that individuals with a stronger sense of humor used more positive reappraisal and
problem-solving strategies and reported lower levels of stress. Social media platforms intensified and
accelerated these dynamics. For many, they became one of the main arenas where both information
and affect circulated. Humorous content on social media did not only provide distraction, it also
signaled that others were going through similar experiences, thereby reducing the sense of being alone
with one’s fears or frustrations.

While there is growing work on humor and coping during COVID-19, most studies remain
quantitative and focus on anxiety, perceived stress, or resilience (e.g., Olah & Ford, 2021; Strick,
2021). Qualitative research that traces how individuals narrate their loneliness and how humorous
media becomes woven into their everyday attempts to live with that loneliness remains limited,
particularly in the context of Asian students studying in Japan. Moreover, many studies treat humor
primarily as a tool to reduce anxiety, rather than as a way to sustain a sense of connection and shared
experience in situations of physical and emotional isolation. This article addresses these gaps by
offering a narrative analysis of five Asian students’ experiences of loneliness and their use of
humorous social media content during the pandemic.

Methodology

Due to the lack of qualitative studies that describe in detail how individuals feel during a crisis
and how they cope with those feelings, this paper adopted a narrative approach (Riessman, 1993). The
aim was not to measure loneliness quantitatively, but to understand how students made sense of their
experiences through stories, and how humor entered those stories as a coping resource. Semi-
structured, in-depth interviews were chosen because they allow participants to move into narrative
mode and elaborate on their own terms (McCance et al., 2001). Rather than relying on checklists or
multiple-choice questionnaires, the author wanted to hear how students themselves described their
days, their emotional states, and their media practices.

Five participants were selected using purposive sampling. The main criterion was that they
were undergraduate or graduate students at Japanese universities during the first year of the pandemic
(March—December 2020). They came from different parts of Asia (Japan, India, the Philippines,
Turkey, and Kazakhstan) so that diverse cultural backgrounds could be included. All five had
experienced some form of social disruption due to COVID-19: cancelled club activities, closed dorm
common rooms, travel restrictions, or inability to visit family. However, they differed in personality
(introverted/extroverted), living arrangements (alone, with roommates, with parents), and levels of
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self-reported loneliness. This diversity allowed a nuanced exploration of how loneliness is shaped by
context rather than being a uniform feeling. Informed consent was obtained from all participants. They
agreed that anonymized transcripts and quotes could be used for research purposes.

Data were collected through a combination of online and offline interviews, depending on

location and restrictions at the time. Zoom was used for online sessions; face-to-face meetings were
held where possible while following health guidelines. Each participant took part in at least one
extended interview of about 60 minutes, in some cases, follow-up sessions were conducted.
The first interview followed a semi-structured guide of 20 open-ended questions covering
demographic information (age, gender, nationality, study program, living arrangements), experience of
COVID-19 (infection status, family members’ health, travel restrictions), emotional responses during
quarantine (fear, uncertainty, loneliness, boredom, stress), coping strategies, including media use and
humorous content, the platforms used (e.g., YouTube, Netflix, Instagram, Messenger, WhatsApp,
LINE), and concrete descriptions of “one day in quarantine.”
Questions were flexible and could be rephrased or skipped, depending on the participant’s comfort and
narrative flow. In later sessions, the author invited participants to recount specific episodes that they
remembered clearly, such as a “bad day” when loneliness felt strong or a “typical evening” watching
humorous content with friends online.

All interviews were audio-recorded with permission. Recordings were transcribed using Microsoft
Word’s transcription function and then manually checked and corrected. Each transcript resulted in a
document of approximately 22,000—24,000 words before condensation.

Data analysis proceeded in several steps:

1. Familiarization and initial coding. The author read each transcript multiple times, marking
passages related to loneliness, isolation, social relationships, humor, media use, and emotional
coping.

2. Timelines. Based on participants’ descriptions, a timeline of a “typical day in quarantine” for
each interviewee was constructed, indicating when and how they used devices and social
media. Time spent with humorous or light content was highlighted, which made visible how
humor was integrated into daily routines.

3. Narrative sketches. Following Riessman (1993) and McCance et al. (2001), the author wrote a
narrative sketch for each participant that reformulated their story while preserving their voice,
context, and key events. These sketches helped to see the trajectory of loneliness over time and
how humor entered at different stages.

4. Thematic synthesis. Finally, sketches and timelines across cases were compared and recurrent
themes related to loneliness and humorous media were identified. Four broader thematic
clusters were developed and refined: (1) disrupted routines and the emergence of loneliness; (2)
mediated togetherness through humorous content; (3) comfort and “escape” via familiar series;
and (4) resisting loneliness through activity, self-development, and family support.

Ethically, the author paid attention to the emotional weight of certain stories, especially when

participants spoke about panic attacks, physical pain, or fear of losing family members. Pseudonyms
and generalized descriptions of locations and institutions were used to protect confidentiality.

Results

Disrupted Routines and Emerging Loneliness
For several participants, loneliness emerged gradually as their usual routines and social spaces
disappeared. For instance, Participant 1, a Filipina graduate student at a research institute, lived on
33
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campus in a dormitory only a few minutes from her lab. When strict rules were introduced, such as no
group meetings in one room, closure of student lounges, cancellation of parties, her everyday life
narrowed to a short corridor between her lab and her small room. At the same time, she developed
severe back pain due to long hours of sitting at the computer, which made it difficult to work, walk, or
even go grocery shopping. Over time, she described herself as “just laying down, scrolling social
media and watching series.” The combination of physical immobility, closed borders, and inability to
visit her family produced a deep sense of being “stuck” and alone.

She recalled taking an online personality test before and after the pandemic and noticing that
she had shifted from “extrovert” to “introvert.” While she still enjoyed people, she no longer had
energy for parties and began to stay at home, partly because of pain and partly because of fear. When
she spoke about this change during the interview, she often looked away and laughed nervously, a
reaction that suggested unresolved sadness.

Participant 2, a Kazakh undergraduate student in Tokyo, initially did not feel lonely. She lived
in a dormitory with other international students, shared a kitchen and common space, and continued to
work as an English tutor. She described the early months of COVID-19 almost as an opportunity to
focus on her studies and self-development. However, when her dorm contract ended and she moved
into a small apartment alone, the emotional climate changed. The turning point for her was New
Year’s Eve 2020. New Year in Astana is a central family ritual for her, and for the first time in her life
she had to celebrate alone in Japan. Because her friends were very strict about not meeting in person,
she spent that night in her apartment, knowing that her family was far away. She said that this was
when she felt “real sadness” and recognized that she was, in fact, lonely.

Participant 3, a Turkish student, insisted that he did not feel lonely in a classical sense, because
he was constantly busy; first as a hotel receptionist, then as an Uber Eats delivery rider, and later as a
student and startup co-founder. Yet his narrative was filled with moments where the absence of social
life weighed on him: seeing Osaka’s normally crowded Shinsaibashi area become “a ghost city,”
losing his hotel job and the daily contact with tourists, and restricting meetings with friends because
they lived with elderly family members. He missed karaoke, casual dinners, and spontaneous
encounters, and repeatedly described the situation as “weird” and “frustrating.” Loneliness here
appeared as a quiet background — not explicit, but present as a sense of missing something essential.

Participant 4, a Japanese student living with her parents, experienced a milder form of
loneliness. When club activities and her graduation ceremony were cancelled, she felt sad and
disappointed. Friends moved away to other cities after graduation, and welcome events for new
master’s students were also cancelled. She described herself as “used to being alone,” yet
acknowledged moments when she felt the absence of peers and wished for new friendships.

Participant 5, an Indian PhD student, described perhaps the most intense mix of anxiety and
loneliness. Japan’s borders were closed, her family in India contracted COVID-19, and she heard
stories about international students who lost parents but could not return for funerals. While her
laboratory remained open and work gave structure to her days, she felt emotionally disconnected from
the outside world and afraid of losing her loved ones without being able to say goodbye. Living alone
in a dorm room for the first six months amplified the feeling of being “stuck in the middle of the PhD
and in the middle of a pandemic.”

Across these narratives, loneliness did not appear simply as “being alone,” but as being
physically and emotionally separated from sources of comfort — family, friends, rituals, everyday
spaces — and not knowing when or how this separation would end.
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Mediated Togetherness Through Humorous Content

Humorous media on social platforms became one of the main ways to maintain a feeling of
connection despite physical distance. For example, Participant 1, who mostly used Facebook and
Messenger, did not post much herself, but regularly shared memes, screenshots from sitcoms, and
short videos with her boyfriend, cousins, and close friends. She explained that when she sent a meme
from How I Met Your Mother or Modern Family, she knew the other person had seen the series and
could “relate to the situation and the character.” This shared reference became a small bridge: a way to
say “this is how I feel” without having to explain everything in serious words. Exchanging memes
often turned into longer conversations that went beyond the content itself and touched on their real
wotrries.

Similarly, Participant 5 used Instagram and WhatsApp to keep in touch. She did not increase
her overall screen time during COVID-19 because, as she joked, it was already high. However, she
described memes as an “easy way” to show care and remain emotionally present in her friends’ lives
without having to engage in energy-consuming phone calls. She forwarded “stupid memes” that made
her and others laugh “like crazy people” for a moment. For her, this lightness was crucial in periods
when anxiety was otherwise heavy.

In contrast, Participant 3 emphasized the importance of group chats and video calls via
WhatsApp, LINE, Discord, and Zoom. While he did not rely on specific comedy shows as much as
some others, he frequently shared YouTube shorts, including COVID-19 and mask-related jokes.
Seeing that others around the world were also frustrated with masks, restrictions, and confusing
official advice made him feel “not alone with this feeling.”

In all cases, humorous media acted as a low-threshold form of mediated togetherness. It
allowed participants to check in on each other, express affection, and experience simultaneous
laughter, even when time zones and obligations made long conversations difficult.

Comfort, Familiarity, and “Escape” Through Sitcoms

Another pattern in the data was the turn towards familiar humorous series as “comfort shows.”
Rather than exploring new genres, participants often rewatched comedies they already knew by heart.
In particlular, Participant 1 started watching Friends and Modern Family during the pandemic and
later rewatched episodes whenever she felt down. She stressed that, before COVID-19, she almost
never rewatched films or series. During the pandemic, however, she intentionally chose something
whose jokes she could anticipate: “You expect to laugh at this episode.” For her, this predictability was
soothing. She described the experience as “more like an escape,” allowing her to forget her pain and
obligations for a while and then “reset” to continue working.

Participant 2 rewatched the Russian sketch show Once Upon a Time in Russia, which she had
first watched as a teenager on TV in Kazakhstan. She could spend several hours lying in bed, watching
episode after episode on YouTube. She emphasized that she understood Russian and Kazakh humor
much better than American or other foreign humor, and that the exaggerated situations in the show
were funny precisely because they resonated with her cultural background. Watching this program
gave her a sense of being “back home” mentally, even when borders remained closed.

Participant 5, who loved binge-watching new series before COVID-19, found herself unable to
handle any serious or dramatic content during periods of high anxiety. For four to five months she
watched nothing new and instead returned to Friends, The Big Bang Theory, and similar sitcoms.
These shows required little cognitive effort, did not add more heaviness, and created a reliable
emotional atmosphere in which she could relax after long days at the lab.

Across participants, humorous series functioned as emotional safe spaces. They offered
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familiar characters, recurring jokes, and light narratives that contrasted sharply with the uncertainty
and fear of the outside world. This did not erase loneliness, but it made it more bearable.

Resisting Loneliness. Activity, Self-Development, and Family Support

Loneliness was mitigated not only by humorous media, but also by active efforts to structure
time and maintain meaningful activities. Participant 2 responded to the pandemic by disciplining her
days: she created personal projects, studied Japanese, read books, and ran in the park every evening.
She deliberately stopped reading constant COVID-19 news, arguing that it only added negativity
without increasing her ability to act. Instead, she tried to see the pandemic as a time to focus on
herself. Humorous content became her main way to relax and “turn off seriousness” for a few hours.

Participant 4 combined media consumption with creative hobbies. She watched Korean and
Chinese dramas with her mother almost every evening, invited a friend to play the piano at her house,
and started working with clay. She also followed online live concerts by her favorite Japanese artist,
whose messages and songs encouraged her not to give up. Her parents’ presence and support clearly
played a protective role, cushioning loneliness.

Participant 3 used work itself — both physical jobs and later entrepreneurial projects — as a way
to resist feeling lonely. Delivering food around Osaka or traveling for startup business trips kept him in
motion and gave him a sense of purpose. Humor in his case was more embedded in quick online
content and group chats rather than long series, but it still helped him see that others were going
through similar frustrations.

Participant 1 and 5, who experienced more severe emotional distress, both emphasized the
importance of family contact via calls and video chats. For participant 1, the decision to return home to
the Philippines for several months was crucial in restoring both physical and emotional health. After
rehabilitation and time with her family, she felt more able to care for herself and more aware of her
limits.

These strategies show that humorous media was one coping layer among others. It worked in
combination with structured routines, physical activity, creative practices, and supportive relationships.

Discussion

This study has examined how five Asian students in Japan narrated their experiences of
loneliness during the COVID-19 pandemic and how humorous social media content supported their
coping. The findings support and extend previous research on humor and mental health in several
ways.

First, the narratives confirm Strick’s (2021) argument that humorous media can help down-
regulate negative emotions and up-regulate positive ones in times of crisis. Participants consistently
described humorous content as something that made them feel “lighter,” “better than before watching,”
or able to “escape” from heavy thoughts for a while. They did not claim that humor solved their
problems, but they recognized its emotional utility.

Second, the study resonates with Abel’s (2002) emphasis on positive reappraisal. Humor
allowed participants to see certain aspects of the pandemic — from mask rules to awkward online
teaching — as absurd or ironic rather than purely threatening. This cognitive shift did not remove
loneliness, but made it easier to live with and talk about.

Third, the findings contribute to research on mediated sociality by showing how memes and

sitcoms functioned as tools for maintaining connection across distance. Humor here was not only intra-
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psychic (inside the individual) but also relational. Sharing a meme signaled attention and care;
watching the same series and referencing its scenes created a common affective language between
friends and partners.

Fourth, the narratives underline the heterogeneity of loneliness. Some participants, like 1 and 5,
experienced intense loneliness intertwined with anxiety, physical pain, and fear of losing family
members. Others, like 2 and 4, reported episodic sadness or boredom rather than chronic loneliness,
shaped by their personality and living situation. This variation suggests that support measures for
students during crises should not assume a single pattern of emotional response.

Finally, the study highlights the specific vulnerability of international students. Closed borders,
travel bans, and different national responses to the pandemic created a situation in which students
physically situated in Japan but emotionally attached to families abroad felt caught in between.
Humorous media, especially in their native languages, helped them maintain a sense of belonging to
their home cultures while navigating life in Japan.

From a practical standpoint, the findings suggest that universities and student support services
could recognize and even strategically use positive humor in online communication, peer mentoring,
and mental health promotion. At the same time, it is important to distinguish between inclusive, self-
enhancing humor and forms of humor that may marginalize or trivialize students’ suffering.

Conclusion

This article has explored how Asian students in Japan experienced loneliness during the
COVID-19 pandemic and how they used humorous media on social networks to cope. Based on
narrative interviews with five students from different Asian countries, the study shows that loneliness
was shaped by cancelled rituals, restricted mobility, physical health problems, and closed borders, not
only by formal lockdown rules. It highlights that humorous media, especially familiar sitcoms and
memes, offered moments of emotional relief, a sense of continuity, and mediated togetherness with
distant others. This research demonstrated that humor did not eliminate loneliness but contributed to
making it more bearable and shareable. Moreover, it was revealed that coping with loneliness
depended on a combination of factors, such as personal disposition, living arrangements, family
support, self-chosen routines, and access to meaningful activities.

Considering the above findings, future research could further explore differences between
international and domestic students, gendered experiences of loneliness and humor, and the long-term
effects of pandemic-related media habits on well-being. Comparative studies across countries and
educational systems would also help clarify how institutional responses either mitigate or intensify
student loneliness. Ultimately, the narratives presented here remind us that humor, even in the form of
a short meme or an over-watched sitcom, can act as a quiet but important ally in times when physical
closeness is limited and the future feels uncertain.
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COVID-19 kapaHTHHI Ke3iH/eri KaJFbI3AbIK 2KIHe dJIeyMeTTIiK KeJiiaeri a3ii-
ocnak: ZKanoHusaarel a3USAVIbIK CTYJAEHTTEPAIH TI:Kipuodeci

Hingop Cepaansl
SDU University, Kackenen, Kazakcran
email: dildar.serdaly@sdu.edu.kz

AHjJaTna

COVID-19 nanneMusicbl YHUBEPCUTET CTYIEHTTEPIHIH KYHIENIKTI eMipiH TyOereisi e3repTTi
KOHE KOMIIUII YHIIH JKaIFBI3IBIK ce3iMiH  KymeWrtti. byn camambik 3eprrey Kamonus
YHUBEPCUTETTEPIHAC OKUTHIH a3UsUIBIK CTYJICHTTEPIH MaHIEMUs KE31HJIET1 XKaIFbI3IbIK TOKIPUOECIH
YKOHE JICYMETTIK MKeJiJIeri KYJIKUIl KOHTEHTTIH SMOLIMOHAJIBIK KYII1 peTTeyAeri pesiH KapacTbIpabl.
3eprreyne OasHmay (narrative) TOCUTI KOJNAHBUIBIN, JKapThUIail KYpBUIBIMAAIFAH TEPEHAETUIreH
cyxOarrap >kyprizinmi. Cyx6ar ymia 2020 >KbUIIBIH HaypbI3-KENTOKCAH aillapbl apalbIFbIH/IA
Kamonusna OakamaBpuar HEMece MarucTparypa/IoKTopaHTypa OargapiaManapblHIa OKbIFaH
Kanonwus, Yunicran, @ununmnuH, Typkus xkoHe KazakcranHaH OapraH Oec CTYIEHT TaHAAIIbL. Op
KATBICYIIIBI YIIIH KapaHTHH Ke3iHAeri «Oip THUNTIK KYHHIH» XPOHOJOTHUICHI MEH J>XeKe OasHIay
ACKHU3JEPl JKacallbl. 3epTTEy HOTHXKENIEePl JKAIFBI3ABIKTHIH TEeK (DU3UKAIBIK OKIIAyJIaHy/laH HeMece
HieKapanap/slH KaObUTybIHAaH FaHAa €MeC, COHBbIMEH KaTap KyH TOpTiOiHiH Oy3bUTybl, MaHBI3/IbI
pocimMaepiH OosMaybl JKoHE OoJlalmakka JereH Oenrici3miKneH OalIaHBICTBI €KeHIH KOpPCETTi.
Karteicymsiiap e37epiHe TaHBIC KOMEAWS CepHalapblH, MEMJIEp MEH KbICKAa BHJICOJIApIbI Kaparl,
ojappl JocTapbl MEH 0TOachl MyllenepiHe Xi0epy apKbUIbl «KAIIbII ILIBIFY», XCHUIACY >XoHE
KAIIBIKTBIKTAFbl aJaMJIapMEH OaliJIaHBICBIH CE31HY MYMKIHIITIH TanThl. OJICGYMETTIK XKeigeri o3i1-
OCIIaK KAIFBI3ABIKTHI JKOMMaraHbIMEH, OHBI KaliTa KapayFa, IMOIUSIIBIK ayBIPTIAIBIKTEI KYMCaApPTyFa
KOHE OpTaK TIKipuOe Ce3iMiH CaKTayFa KOMEKTECTI.

Kint ce3mep: COVID-19, kanfbI3ablK, OJEYMETTIK KENIJIep, o3UI-0CHaK, a3usyIblK CTYACHTTEp,
Kanonus
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FOMop B coMaJIbHBIX CeTAX U OIMHOYECTBO BO BPpeMsl KAPAHTHHA
COVID-19: onbIT a3MATCKUX CTYAeHTOB B SlnoHumn

Cepnaunbl Jlunbaap
SDU University, Kackenen, Kazaxcran
email: dildar.serdaly@sdu.edu.kz

AHHOTaNUA

[MTanpemus COVID-19 paavkanbHO H3MEHHJIA TOBCEIHEBHYK) JXU3Hb YHUBEPCUTETCKHUX
CTYJICHTOB M YCWIWIA IIEPEKUBAHME OJUHOYECTBA. B JaHHOM KadyeCTBEHHOM HCCIIEIOBAaHUU
paccMaTpUBaeTCs, KaKk a3MaTCKUE CTYIEHTHI, 00yJarouecs B IMOHCKUX YHUBEPCUTETaX, UCIBITHIBAIN
OJIMHOYECTBO B MEPHOJI MaHAEMHUH U KaKUM 00pa30M IOMOPUCTHYECKUN KOHTEHT B COLUAIBHBIX CETSIX
IIOMOTaJI UM CIIPaBJISITHCSI C AMOLMOHAIBHBIMU TPYAHOCTSIMH. Vcronb3yst HappaTHBHBINA MOAXOXN U
HOJyCTPYKTYPUPOBAaHHBIE HHTEPBBIO, aBTOP MpOBeNa yriyOonéHHbIe Oecellbl ¢ MAThIO CTYJCHTaMU U3
SAnonun, Uaaun, Oununnud, Typuun un Kazaxcrana, o0yuaBmIMMHCS B SITOHCKUX YHUBEPCUTETaX B
nepuoa ¢ Mapra mo nexadpb 2020 roga. Jlnms Kakaoro ydacTHHWKA OBUIM COCTaBJICHBI BPEMEHHBIC
JUHUU «TUMHYHOTO JIHS Ha KapaHTUHE» W HAppPaTUBHBIE 3CKU3bI, OTPAKAIOIINE €XKEIHEBHBIM PUTM,
COLIMAIBHBIC CBSI3M M MEIUANPAKTUKH. Pe3ynpTaTel MOKa3bIBAIOT, YTO OJAMHOYECTBO YCHIIMBAJIOCh HE
TOJIBKO M3-32 (PU3MUECKOW M3OJSIIMM M 3aKPBITHIX TPaHMIl, HO W H3-3a HAPYIICHHBIX MPUBBIYHBIX
PYTHUH, OTMEHEHHBIX PHUTYaJOB U HeOoMmpeAeNnEéHHOCTH Oyaylero. Y4YacTHUKU oOpalainch K
3HAKOMBIM KOMEIUHHBIM ceprajlaM, MEMaM U KOPOTKUM BUEO0 KaK K CIIoco0y «COEKaTh» OT TSHKEIBIX
MBICJIEH, TOYYBCTBOBATh JIETKOCTh M MOJJIEPKUBATh MEJUMPOBAHHYIO OJIU30CTh C JPY3bsIMH M CEMbER
Ha paccTosHUU. FOMOp B COLMANIbHBIX CETSAX HE YCTpaHsA1 OJWHOYECTBO IMOJIHOCTHIO, HO MOMOTall
IIEPEOCMBICIUTD €r0, CMAMYUTh SMOLUOHAIBHYIO IIEPETPY3KY M COXPAHUTH OLIYIIECHHUE Pa3IelIEHHOrO
OIIBITA.

KawueBbie ciaoBa: COVID-19, onuHouecTBO, COIMAIbHBIE CETH, IOMOp, a3UATCKUE CTYACHTHI,
Snonns
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